
An opportunity like no other. A race steeped in history.
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 THE RACE

The OGR is a fully crewed retro race in the spirit 
of the 1973 Whitbread Round the World Race and 
marks the 50th Anniversary of the original event.

In 1973 the British yachting establishment organized 
the first ever fully crewed yacht race around the 
world. With backing from Whitbread Breweries and 
following in the wake of the great clipper ships, the 
legend that became known simply as The 
WHITBREAD was born.



THE REASON 

Bringing possibilities to life.

By being constantly curious, anticipating environmental 
changes, innovating, being bold, taking ownership and striving 
to sustainably achieve a shared vision we reach our goals. 
When we remember traditional values, our heritage helps 
guide our way.

The OGR resonates with business and reflects organisational 
goals and values. The perfect partner, like a mirror, magnifying 
each others story.



THE REWARD 

Tell your story, promote your brand, shout about 
your values.

A partnership with the OGR gives you a unique 
opportunity to align with a piece of history with 
exceptional ROI.

Successfully navigating new and unfamiliar 
waters requires a trusted partner. The OGR is 
your compass.



Founder and Chairman of  the Ocean Globe Race 
and Golden Globe Race.
Don McIntyre has been organising international sailing events and 
ocean adventures since 1984, he is a successful businessman, 
author and public speaker, experienced circumnavigator and 
recognised as one of Australia’s great explorers. In 2012 the 
Australian Geographic Society, recognising his many diverse 
expeditions over the years and his ongoing efforts to promote 
adventure, presented him with its highest accolade, a “Gold” Medal 
for a “Lifetime of Adventure”. In October 2014, he received the 
prestigious Emerald Award” from the Sydney Institute of Marine 
Science (SIMS) in recognition of a lifetime of adventures that have 
done much to raise awareness of the Marine Environment and the 
need to protect it. 
After many years of planning, in July 2019, Don presented the 
Ocean Globe Race to the world. 



Introduction

The Ocean Globe Race is a new classic. 

Adventure sailing is becoming the fastest growing sport 
that transcends  gender, age and social groups. Human 
endeavour and adventure resonates with business 
leaders, clients and colleagues.

It is the beating heart of everything we strive to 
achieve and brings a brand to life. Now is the perfect 
time to leverage this platform and reach a global 
audience. 

This is a multiple year, global, unparalleled 
opportunity to stand out from the crowd.



Pioneering
Step aboard and you’ll see there are no computers, 
no satellites, no GPS and no high-tech materials. You 
will find sextants, team spirit and raw determination. 
In the great tradition of ocean racing, modern day 
pioneers and adventurers will push themselves and 
each other to the limit and beyond.

The OCEAN GLOBE RACE (OGR) is a fully crewed 
retro race in the spirit of the 1973 Whitbread Round 
the World Race and marks the 50th Anniversary of the 
original event. It is a seven-month adventure, around 
the world, on existing production built ocean racing 
yachts.



The Route
Starting  in Europe in September 2023, the OGR is a 
27,000-mile sprint around the Globe. Four legs, taking 
in the Southern Ocean and three great Capes. 

Stopovers offer key moments for partners to engage 
with clients and colleagues and to interact with 
potential clients. Using the OGR as your backdrop will 
create memorable and unique events. Build and 
deepen relationships both internally and externally, in 
the most remarkable way. 

While at sea the crew play out the ultimate adventure. 
Your brand central to the story. Written on the high 
seas and told in the living rooms and board rooms 
around the world.
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Racing 1973-81 RETRO CLASS - some of the most
recognisable and historic racing yachts in the world.

Retro Class use existing production-built 47-68ft
Ocean racing yachts designed before 1988 and
Whitbread Race entrants from 1973-81. 

In recognising the heritage of the race, we eliminate
the need to re-design and build new yachts - not
only celebrating pioneers of a golden age but making
OGR the most sustainable and environmentally
friendly global yacht race.

History and Heritage



The OGR is the most sustainable and least 
environmentally impactful crewed ocean race in 
existence. It is a race built on human values. It is a race 
filled with modern day heroes. Not only inspirational 
but aspirational. It has a global appeal and global reach. 
It is a platform without equal.

The ocean has no bias. It is blind to gender, age, creed 
and colour. Men and women competing equally, 
competing together.

Together we can build branded environmental and 
sustainability programmes, combined with dynamic and 
engaging education outreach activities.

The Opportunity



Pioneering Partnerships
Our purpose is bringing possibilities to life. Offering 
a unique opportunity to brave adventurers who will 
inspire a global audience. Celebrating the human 
spirit and connecting people, places and businesses. 

Possibilities are abundant, generous  and connect 
those with the passion to create a shared future.

Brave, Passionate, Proud. Celebrating our pioneering 
heritage while looking to the future. 



Partner Rights and Benefits can 
include, but are not limited to:

• Prime brand presence, across all race elements including yachts, race 
app, web and social media, press releases, interview backdrops, race 
village branding, team clothing, race documentary and TV series

• Brand the race viewer and virtual race app which allows users to mimic 
the experience of the sailors.

• Image rights of the Ocean Globe Race for use in all corporate marketing

• Global marketing platform pre, during and post race

• Activation and promotional opportunities at business to business, 
business to consumer and business to government level, globally

• Substantial coverage across sailing and mainstream media

• Bespoke hospitality and VIP experiences at the race village pre and post 
event

• Bespoke and branded youth development/future leader programme



Independent Analysis by Meltwater

We re-launched The Golden Globe Race, sister
event to the OGR, in 2018.
A retro, singlehanded, non-stop, round the world
race, it achieved fantastic media figures.

With four legs, more entries and a greater number
of sponsored entrants and a substantial media
budget by comparison, the OGR is expected to
greatly surpass these figures.
GGR 2018

PR Value

OTS (Potential reach)

Race Start Visitors

$185M (US)

15B

106K



With over 90k searches per month for  ‘Sailing’ and 9 
million for wider ‘adventure’ and ‘extreme sports’ 
related terms, there is significant interest in this area.

Social Media figures from the 2018 Golden Globe, sister event of the OGR

45M (total organic reach)

7M (impressions) 
470K (post likes)

9.8M (page views)  Newsletter Click to open 
average 69% (industry average 19%)

Demographic: 

68% M   32% F
66% between 25 - 54 Yrs
101 Countries (UK, France, US, India and Australia the 
top 5)



Contact Suijuan Zhou for more information
on hello@oceangloberace.com

Sailing like it’s 1973

www.OceanGlobeRace.com

OGR.19.09.19_v1




